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By GEOFFREY FOSTER
THE PARTHENONGreek cuisine is more than just food; it is an extension of the culture from which it’s derived. Due to its geographical location, Greece became an integral part of major trade routes during the reign of the Roman Empire. Traders brought in a large assort-ment of commodities through the country, mostly spices, which naturally made their way into Greek recipes. Consequently, Greek food is partially the result of outside 
influences. The people of Greece have always been exceptionally religious — an important as-pect of which is the type of food they choose to consume. Their diet is an extension of their beliefs, so it is not surprising that Hun-tington’s Annual Greek Festival is located at St. George Greek Orthodox Church.The event occurs every year on the church grounds, located at 701 11th Ave. It returns Friday through Sunday, to cel-ebrate its 31st year. Although the festival has encompassed the entire church grounds in recent years, this was not always the case. The festival started out much smaller according to George Hanna, co-treasurer of St. George. “Back in the ’80s, it was just a dinner in the social hall,” Hanna said. “Over the years, we just outgrew the hall. Then, George Al-exandropoulos started roasting lamb on 
the corner. The first time, they had four or 
five lambs. They roasted them, sliced them up and served them as gyros out there.”Since then, the festival has blossomed, gaining appeal from the people of Hunting-ton along the way. 
“We started doing this as a yearly fund-raiser for the church, but as the years went by, the community has taken to our festi-val,” Hanna said. “We use the money we get to help a number of charities in the area. It’s the church’s way of giving back to the community.”  The festival’s menu, comprised entirely of authentic Greek cuisine, offers a selec-tion of 21 different foods from outdoor booths or inside the church’s social hall. On the east side of the church, a selection of 13 pastries will be served, which can be pur-chased individually or in a variety box for $12. Ice cream, Greek coffee, mythos beer and wine will also be available.For many years, the festival’s most pop-ular foods have consistently been gyros (which pair well with Greek fries, accord-ing to the Greek festival website) and baklava, a pastry baked with walnuts, but-ter and topped with syrup.Aside from the food, attendees will also have the opportunity to watch perfor-mances by Greek dancers, enjoy live music by the group, Neo Ehos, attend church tours and take their children to the face-painting booth. For those who would like a souvenir to take home, the gift shop sells a variety 
of items such as jewelry, art, cookbooks, aprons and incense.The Greek Festival will be open from 11 a.m. to 8 p.m. Friday and Saturday and 11:30 a.m. to 5 p.m. Sunday. Admission is free.
Geoffrey Foster can be contacted at 
foster147@marshall.edu.
Greek Festival to 
celebrate its 31st 
year this weekend
Twitter IPO could help it compete with tech giants
By ZACH HAUGHT
THE PARTHENONMountain Stage will celebrate its 800th recording Sunday at the Clay Center in Charleston.Mountain Stage, hosted by Larry Groce, is a two-hour radio show launched in December 1983 that re-cords and broadcasts live musical performances. It is broadcasted na-tionally on 135 National Public Radio stations and internationally on Voice of America.Grammy Award-winning singer-songwriter Ani DiFranco will return to Mountain Stage once again to headline the event. DiFranco played a role in sparking the trend of musicians deny-ing major labels in favor of releasing music independently, by starting her own Righteous Babe Records.DiFranco’s musical freedom has al-lowed her to release 17 studio albums independently, where she speaks on controversial issues such as abortion, racism and sexism.The rising folk band Dawes will 
also return to the stage in support of their most recent album, “Stories Don’t End.” The album has proved to be the band’s most commercially suc-cessful to date, peaking at 36 on the Billboard 200. Dawes has achieved national rec-ognition by appearing on CBS’s “Late Show with David Letterman” and NBC’s “Parenthood.” The band has also recorded with icons such as John Fogerty and Benmont Tench, found-ing member and keyboardist for Tom Petty and the Heartbreakers.Dave Mason will join the Mountain Stage lineup. Mason was a found-ing member of Rock and Roll Hall of 
Fame-inducted Traffic, along with Steve Winwood, Jim Capaldi and Chris Wood. Mason wrote one of the band’s biggest hits, “Feelin’ Alright,” which would also become a hit for Joe Cocker.Mason has provided guitar work for artists such as the Rolling Stones, George Harrison, Paul McCartney and Jimi Hendrix.Red Baraat will bring their 
unorthodox mix of jazz, go-go, funk and hip-hop to Charleston for the event. The eight-member band has achieved success, ranging from play-ing at TED Talks where Al Gore was in attendance to providing the music in promotion ads for FXX’s “It’s Always Sunny in Philadelphia.”Sunny Jain, Red Baraat’s frontman, has also achieved solo success. In 2002, Jain was named Jazz Ambas-sador by the U.S. Department of State and the Kennedy Center.
Adam Harris, Mountain Stage’s executive producer, is aware of the genre diversity of the event.“We like a lot of different kinds of music and I think our listeners do too, 
and I think that’s reflected in the kind of lineups we put together,” Harris said.Harris said the event has histori-cally hosted unknown artists just before they have their big break.
“We usually have five guests on ev-ery show and oftentimes somebody comes, they buy a ticket because they want to see an artist that they’ve al-ready heard of, but inevitably they can expect to walk away being a fan of something they’ve never heard before,” Harris said. “We oftentimes get people who are about to make a splash on the mainstream, and then that always makes us feel good when we can say, ‘Yeah we brought this per-son to West Virginia.’”In Mountain Stage’s 30-year history, it has hosted the likes of R.E.M., Sarah McLachlan, John Oates, 
Counting Crows, the Civil Wars, Ben Harper and Norah Jones.Harris said the live aspect of the show is what separates Mountain Stage from other radio shows.“The main distinction between what we do and what other radio shows do is that we do this live in front of an audience, we put the art-ist hopefully in their comfort zone, which is what they do each and every night, perform in front of people, and then they forget about the red light and forget about the recording and actually they just rise to the occa-sion,” Harris said.The event starts at 7:30 p.m. Tick-ets are $30 in advance and $35 the day of the event. Tickets can be purchased at theclaycenter.org, the Clay Center box office or by calling 304-561-3570.Air times for the event will vary de-pending on location. Airing will occur Nov. 8 through 10.
Zach Haught can be contacted at 
haught36@marshall.edu.
Mountain Stage celebrates 800th recording
By CHERYL HALL
THE DALLAS MORNING NEWS 
(MCT)As AT&T’s global market-
ing officer, Cathy Coughlin controls billions of dollars to build the brand and land deals like the one that put AT&T’s name on the Dallas Cowboys’ stadium.But there’s one campaign that Coughlin says is in a class by itself. The world’s largest telecommunications company will spend tens of millions this year to encourage people not to use its products and ser-vices — at least not when they are behind the wheel.The 56-year-old senior executive vice president is leading the charge for It Can Wait, which aims to make texting and driving as socially unacceptable as drinking and driving.Drivers 18 to 25 are particu-larly vulnerable, although the problem is mounting in all age groups.“It’s very personal for me,” Coughlin said. “I have 10 nieces and nephews. I would be absolutely heartbroken if anything happened to one of them.”In 2009, AT&T Chairman and CEO Randall Stephenson told Coughlin to come up with ways to curb the dangerous habit. That effort morphed into a national movement.For the last year, Cough-lin has been consorting with Sprint, T-Mobile and Verizon 
to get the message across.
“We are the fiercest com-petitors,” Coughlin said in her 
headquarters office in down-town Dallas. “But this is one of those issues where everybody says, ‘We have a responsibility here.’“We need to make sure that people know that you are 23 times more likely to be in an accident if you’re texting. There’s 100,000 accidents a year where texting is involved.”This alliance of telecom ti-tans recently sponsored Drive 4 Pledges Day, patterned after the Great American Smokeout.The four carriers spent mil-lions of dollars on co-branded advertising on national TV, Facebook, Twitter, Instagram and YouTube, and helped put on nearly 2,000 events coast to coast.More than 1,500 businesses, government agencies, non-
profits and organizations also took up the cause.“We saw an incred-ible groundswell of support,” Coughlin said. “Students ral-lied at 1,500 high schools. Mayors united against texting while driving. Professional sports teams rallied their fans. 
Blimps flew the message high over big cities.”The preliminary results: The number of people who had sworn off texting and driving had risen from 2.5 million to well over 3 million nationwide.
AT&T spending millions to get 
message across: Texting can wait
See TEXTING | Page  5
See TWITTER | Page  5
By JESSICA GUYNN
LOS ANGELES TIMES (MCT)Just days before telling the world that 
his company had filed to sell stock to the public, Dick Costolo delivered a short talk on leadership at a technology conference in San Francisco.Twitter’s chief executive gave no hint of the upcoming announcement. Instead he 
urged everyone in the room to “find your individual superpower.”Costolo has spent the past two years honing his own: the ability to transform a scrappy startup into a successful publicly traded business that can compete head to head with digital giants for online adver-tising dollars.It’s not yet clear whether that effort will pay off, but analysts say to be in the same league as Facebook and Google, Twitter needs a massive infusion of cash to fuel its global expansion and challenge much larger, deeper-pocketed competitors.
“They need cash to keep innovating and to add new features or literally they are going to get knocked out of the game,” said Max Wolff, chief economist and senior eq-uity analyst at Greencrest Capital.
The 7-year-old company is on the verge of an anticipated IPO that analysts estimate could value Twitter at as much as $15 bil-lion and could come as soon as November.
Analysts expect Twitter to raise more than $1 billion in its IPO, which would make it easier to compete for talent and acquisitions. The IPO, expected to be the largest technology offering since Facebook, also will give employees and in-vestors an easy way to sell some of their shares.Twitter could have raised money through private stock sales that let insid-ers cash out. SurveyMonkey, for example, raised $444 million last year from invest-
ment firms and took on $350 million in 
new debt financing arranged by JPMorgan Chase.Despite the disastrous debut of Face-book and the cautionary tales of Groupon and Zynga, many technology companies still view an IPO as a major milestone that 
raises the company’s profile and paves the way for further growth.
C  M  Y  K   50 INCH
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By TAYLOR KIRCHWEHM
THE PARTHENONWith a third of the season completed, the Thundering Herd football team has earned this weekend off to refocus and get healthy before beginning conference play. Recovery is a very important part of playing any sport, especially a sport as physically taxing on the body as football. 
The Herd gets its first real break since foot-ball camp began back in August. Offensive lineman Clint Van Horn said the guys know football is a physical sport and part of the fun in it is the physicality of the game, but 
the break is beneficial.  “That’s part of football,” Van Horn said. “That’s part of it, that’s why we love it, it’s physical but it is nice to have a bye week or two during the year where you can heal up and get back to technique in that bye week.”Senior defensive lineman Alex Bazzie says the bye week allows the team to get ready mentally and physically for the re-mainder of the season. “From camp up until now we’ve just been working hard and pounding just physically and in the film room and weight room,” Bazzie said. “Our bodies are a little tired but with this bye week we have time to rehab ourselves, get ourselves right mentally and prepare ourselves for the next game.” 
Marshall quarterback Rakeem Cato said the team should receive as much treatment as they can during this off week. 
“We have to go out there and watch film and whoever is nicked up right now has to get in the treatment room and take full ad-vantage of that,” Cato said. Bazzie said the amount of teammates filtering through the training room getting treatment took him back and showed him how much the team really cares about getting back to 100 percent. “You’d be surprised how many guys were in the training room just getting treatment on the little things on their bodies to make sure they’re right by the time we start practicing to go out there and prepare for UTSA,” Bazzie said. “So you see a lot of guys were like ‘oh man I have to take care of this little nick or this little bruise’. You kind of get a little open-eyed like man everybody is trying to win, and they’re really interested in taking care of themselves so they can be fully healthy for the next game.”Cato said aside from everyone hitting the training room and getting treatment that the Herd will be looking back at pre-
vious games and finding ways to continue improving.
“On this off week we have to watch film and just keep getting better, and also as an individual can’t let that (the loss to Virginia 
Tech) affect you just have to keep go-ing,” Cato said. Interceptions were a problem for Cato versus Virginia Tech and said him and Coach Legg will be work-ing on that during this bye week. “I had two intercep-tions and on the first interception I threw the ball off my back foot,” Cato said. “I couldn’t really see Tommy [Shuler] so I just took a chance out there and the defender made a great play. That’s one thing I’m going to work on this week and try to limit that.” The Herd will continue putting the work in at practice to close out the rest of the season with wins. “Just practice hard and keep doing what we’ve been doing,” Van Horn said. “We have to work on execution because to get a W you need to execute and that’s what we’re trying to do.”
Marshall will take on their first confer-ence opponent, University of Texas at San Antonio, in the Joan C. Edwards stadium Saturday, Oct. 5 at 2 p.m. 
Taylor Kirchwehm can be contacted at 
kirchwehm@marshall.edu. 
By WILL VANCE
SPORTS EDITORThe Herd’s 69-34 loss to West Virginia 
in the first game of 2012 marked the sev-
enth and final edition of the Friends of Coal Bowl, the series between the state of West Virginia’s only two major college football teams that started in 2006.  The Thundering Herd did not win any of the seven games, the closest being a 24-21 overtime win for the Mountaineers in Hun-tington in 2010. If there were an eighth installment of the Friends of Coal Bowl, however, the Thun-dering Herd would win. Big time.The 2013 edition of the Mountaineers is seriously lacking the talent that made the team explosive last season, taking the 
loss of quarterback Geno Smith and wide receivers Tavon Austin and Stedman Bailey to the NFL.The Mountaineers got 2013 off on a rough start by barely squeaking past FCS William & Mary 24-17 at home after trail-ing 17-10 at the half. Last week the Mountaineers (2-2) were shut out for the first time since 2002 by the Maryland Terrapins, 37-0. WVU was held to just 175 yards of total offense, gained just six first downs and turned the ball over six times. Though the Herd is also 2-2 so far this season, its second loss came in a triple-overtime 29-21 rain-soaked slugfest with Virginia Tech. Through four games, the Mountaineers 
rank No. 72 in total offense with 393.8 yards per game (after averaging 502 yards per game in 2012). The defense is respectable, ranking No. 31 after being as bad as Marshall’s last season.The Herd, on the other hand, boasts the 14th best defense in the nation, allowing only 285 yards per game, and still has a po-tent offense ranked No. 28 after taking on the Hokies staunch defense in Blacksburg. The moral of the story is that based on both the eye test and the national rank-ings, the Herd is clear-cut better than the Mountaineers in 2013. Even if the nonexistent 2013 Friends of Coal Bowl were played in Morgantown 
If only there were a 2013 
Friends of Coal Bowl
Football team gets welcome 
breather during bye week
Junior quarterback Rakeem Cato gives a thumbs-up after escaping from 
a sack against Virginia Tech, Saturday, Sept. 21 at Lane Stadium. 
RICHARD CRANK | 
THE PARTHENON
Going the course 
with Thompson
By KARLYN TIMKO
THE PARTHENON
During her fourth year as a member of 
the Marshall University women’s golf 
team, senior Rachel Thompson has kept 
her performance up to par.  
After her shooting a team-low score at 
the Cardinal Cup in Simpsonville, Ky., last 
week, the forensic chemistry major from 
Mansfield, Ohio, gave us the opportunity 
to examine her diligent mind.  
Q:  Think about your life.  
What has been your greatest 
accomplishment thus far?A: Not listening to everyone who told me I can’t.
Q:  What was your fondest 
childhood memory?A: What I really remember from my childhood is always being so excited for Christmas, because my whole fam-ily would be together at once and it was really the only time everyone was to-gether during the year.
Q:  What would be your 
dream job? 
   A: A music producer.
ILLUSTRATION BY KARLYN TIMKO | THE PARTHENON
Q:  If you were stranded on 
an island, what three things 
would you bring? 
   A:  My baby blanket, Bradley 
Cooper and my golf clubs.
Q:  Do you have any hidden 
talents? 
   A:  I can do karate!
Q:  If you could have any 
super power, what would it 
be and why? 
   A:  Invisibility, so I could mess 
with people!
Q:  Do you have a motto? 
   A:  Whether you think you can or 
think you can’t, you’re right.
Q:  Where is your favorite 
place to eat in Huntington? 
   A:  Rio’s on 4th Ave.
See COAL BOWL | Page  5
See THOMPSON | Page  5
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By BRITANY MILLER
THE PARTHENONRitter Park Amphithe-ater will kick off a showcase of local and regional talent Saturday with the Fourth An-nual Huntington Music & Arts Festival.  The gates will open at 11:30 a.m. for the family-friendly outdoor concert and art experience.  This year's event will fea-ture a diverse line-up of more than 20 indie-rock and acous-tic acts as well as 25 visual artists from the area.  Returning acts such as The Carpenter Ants and Coyotes in Boxes, and HMAF founder and organizer Ian Thorton's own AC30 will play alongside 15 newcomers, including the rock-rap collaboration, Yetti Burps, and Detroit-based headliners, The Muggs, among others.More than just new musical talent, HMAF 2013 will also in-clude several other additions.An emphasis on visual art, coordinated by art direc-tor Jimbo Valentine, will be highlighted across the stage, fences, table displays and even in the trees. This year's event 
will also feature an interactive art program for kids (12 and under get in free).An exhibit care of the West Virginia Music Hall of Fame mobile museum will be avail-able and allow concertgoers to view memorabilia from other West Virginians.Another change for the event, something Thorton has been working toward since the beginning, will come in the realization of the HMAF Give Back program. The festival has teamed with Latta's and Route 60 Music to present two local elementary schools with $250 
gift certificates to aid art and music programs for the com-munity's children. The event will also contribute 10 percent of the visual art and merchan-dise sales, as well as the funds from the event recycling to-ward the growth of next year's donation.Advanced tickets may be purchased now at Black Sheep Burrito and Brews, the V Club and through www.hmafesti-val.com. Tickets will be $20 day of the show.
Britany Miller can be 
contacted at miller433@
marshall.edu.
Huntington Music & Arts Festival ready to amp things up
PHOTO COURTESY OF TOPHU PHOTO
The Huntington Music & Arts Festival is a family-friendly event that features local indie-rock artists and visual artists sharing their work. This year 
will be the first for the HMAF Give Back Program that will benefit two local elementary schools with $250 gift cards for their respective arts and 
music programs.
By JOSH LYCANS
THE PARTHENON The screeching of a guitar string as it’s played, the thunder of drums as they are bashed, the cry of a vocalist singing— these are elements of several bands that take to playing at the venue The Elimination Cham-ber, located at 1536 Seventh Ave. in Huntington. The Elimination Chamber is a house-venue, in which vari-ous band-types from various places come to play shows for locals. The chamber was founded in August 2012 by the band Reptile Zoo. Reptile Zoo is composed of four members, Travis Ferguson on lead guitar, Cody Childers on drums, Josh Thompson on bass and Mon-tana Richardson on rhythm guitar and lead vocals. “Our house, The Elimina-tion Chamber, doubles as both a home for my roommates and myself, as well as a concert venue,” Richardson, sophomore English and Japanese major, said. “The concept of a house venue is that we offer a space in our home for local and touring artists to perform and ask for donations from participants so we can compensate the touring acts and see to it that they can continue their tour.”Show dates tend to vary, yet 
most can find out the informa-tion for shows mainly on the band’s Facebook page. For each show, a $5 to $7 donation is requested. The Elimination Chamber of-fers an intimate environment for artists to share their mu-sic and also share stories and beliefs with locals. Before and after a show, many people con-verse with touring acts, learn more of where they come from and forge friendships.“We’ve made so many friends after starting the venue, and we’ve learned and grown so much by making strong con-nections with bands that have played before, knowing other people who book shows and working with the other ven-ues,” Ferguson said. “It’s a really huge network.” From these friends and 
strong connections, the band 
and venue have benefited a great deal. “As we've been doing this for over a year now, we've es-tablished a reputation for a great environment for bands that are traveling through the East,” Richardson said. “Artists typically contact my roommate, Ashley, who runs a record label out of our house, ‘It’s a Trap! Records.’ Through the label, she's been able to make great connections all over the place.”The Chamber has had hun-dreds of bands come through the venue. Artists from all genres, including punk, hip-hop, folk and metal have played. Richardson and the oth-ers try to diversify as much as possible. “We have had bands from as far away as Sweden play our living room, and we are host-ing a hardcore band from the Dominican Republic named La Armada on Sept. 28,” Richard-son said.Richardson hopes to have a space in Huntington where people of all races, genders, orientations and nationalities can feel welcome to be part of something greater than themselves and unite under common goals. The band is aiming to foster a greater sense of community and camaraderie.“The music scene in Hunting-ton is thriving, and is probably the most alive it has been in many years,” Richardson said. “If anyone has interest in at-tending a house show, The Elimination Chamber is always open to newcomers. We only ask that everyone please be respectful to others and not do or say anything that would alienate or oppress another individual. We also ask for ev-eryone to please refrain from using hate speech, because we have regular participants from many different backgrounds. Just come out, enjoy yourself, bring a donation for the touring artists, and clean up after your-self, and party on.”
Josh Lycans can be contacted 
at lycans13@live.marshall.edu.
Local band provides venue 
for musicians to perform
By CONNIE OGLE
THE MIAMI HERALD (MCT)“Enough Said” is Nicole Ho-
lofcener’s most traditional film to date, but its surprisingly conventional plot, so differ-ent from Holofcener’s usual uniquely imagined works, 
doesn’t fight against it.
The film — about the re-lationship between two middle-aged divorcees (Ju-lia Louis-Dreyfus and the 
late James Gandolfini) — is for all intents and purposes a romantic comedy. But Holofcener (“Please Give,” “Lovely & Amazing,” “Walk-ing and Talking”) infuses the often shallow genre with genuine emotion as well as her refreshing brand of adult humor: The movie is funny but never silly despite its somewhat contrived premise. She also gets two outstand-ing performances from her leads, who are so engaging you would gladly watch them together for hours after the movie is over.Louis-Dreyfus, who just took home an Emmy for her performance on HBO’s “Veep,” plays Eva, a massage therapist in Los Angeles bracing her-self for a bad case of empty nest syndrome (her daugh-ter is poised to head east to college). She lugs her heavy massage table from appoint-ment to appointment trying to stave off a heavy heart, but the thought of what’s coming weighs her down even more than her gear.One night she goes to a party with friends (Toni Collette and Ben Falcone) and meets two intriguing people: Mari-anne (Holofcener stalwart Catherine Keener), a friendly 
if slightly spacy poet Eva im-mediately likes, and Albert 
(Gandolfini), a nice guy who later invites her out on a date. 
Eva is wary at first — he’s kind of fat, she thinks — but Albert, whose daughter is also heading off to college, turns out to be funny and kind and thoughtful and sweet, and he makes Eva laugh. Meanwhile, Marianne quickly becomes Eva’s favorite client as well as a friend.The twist, of course, is that Marianne and Albert used to be married, a fact Eva eventu-ally discovers but can’t bring herself to deal with because she’s nervous about the new relationship and, in the inter-est of self-preservation, wants any and all warnings about a guy she really likes.
She also wants Marianne in her life; in Holofcener’s world, female friendship is as sacred as romantic love, a theme she’s returned to with great success 
in her films. Soon, after listen-ing to Marianne’s complaints about her ex — he eats guaca-mole in an appalling way! He doesn’t even have end tables by his bed! — Eva starts to view Albert through Mari-anne’s critical eyes and begins to question her attraction.What makes this material work so well is the chemistry between Louis-Dreyfus and Gandolfini; the terrific scene in which they embark on their first date is delightfully awkward and amusing. Other moments are startling in their realism: When was the last time you saw a character 
ask another for a good look at his teeth when they were in bed?
And if Gandolfini doesn’t break your heart, you haven’t got one. After his iconic por-trayal of Tony Soprano, the actor didn’t get a chance to play many roles like this one, and he’s so comfortable and compelling in this good man’s shoes, you will be crushed by his death all over again. The fact that Holofcener could see the potential in him to play Albert, who’s been damaged by love but is still willing to trust a stranger who can hurt him badly, is an excellent re-minder of just how sharp of a 
filmmaker she is. If only more romantic comedies played out as charmingly and percep-tively as this one.
COURTESY FOX SEARCHLIGHT | MCT
Fond farewell: The late James Gandolfini, in one of his final film roles, and Julia Louis-Dreyfus get to 
know each other in the romantic comedy “Enough Said.”
‘Enough Said’ makes it harder to 
say goodbye to the late Gandolfini
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The Parthenon, Marshall University’s student newspaper, is published 
by students Monday through Friday during the regular semester and 
Thursday during the summer. The editorial staff is responsible for news 
and editorial content.
The Constitution of the
United States of America
Congress shall make no law respecting an establishment of 
religion, or prohibiting the free exercise thereof; or abridging the 
freedom of speech, or of the press; or the right of the people to 
peaceably assemble; and to petition the Government for a redress 
of grievances.
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Investors are still clamoring for consumer In-ternet IPOs, and the market is rewarding major Internet companies with unheard of valuations, whether they have an established business such as LinkedIn and Yelp or are more speculative such as Groupon and Zillow, said Rob Steinberg, a corporate law partner with Jeffer, Mangels, Butler & Mitchell.“I think the reason they go public now is as simple as ‘it is time,’” Steinberg said.Unlike Facebook, whose 
sales had begun to flatten out at the time of its IPO, Twitter is going public as its ad reve-nue is still on a tear, especially on mobile devices, an area that has proved challenging to its rivals.“If Twitter missed the mar-ket window now, they might have to wait a couple years,” Steinberg said. At that point, Twitter’s rate of growth may have slowed or even decreased, undercutting its valuation on the markets.A war chest will help Twitter address challenges. It is neither as wildly popular as Face-
book nor as wildly profitable as Google. For the company to rise to the top of the digital heap, it’s going to have to win over more users and a greater share of online advertising dol-lars, analysts say.It may be the digital mega-phone for the pope, President Barack Obama and Justin Bieber and the populist tool to distribute news and orga-nize mass movements such as the Arab Spring, but Twitter is not a service that appeals to everyone. Twitter’s 200 million active users represent about one-sixth of Facebook’s nearly 1.2 billion users.Twitter last week released new versions of its iPhone and iPad mobile applications to make the service easier to use. It’s part of its bid to bring in new users and keep up its momentum ahead of the IPO.Less is known about Twit-
ter’s financial performance. It 
secretly filed the regulatory documents to take the com-pany public under a new law 
that allows companies with less than $1 billion in revenue to begin the process in stealth 
mode. It can keep specifics of its business operations and 
finances under wraps until three weeks before it begins marketing the IPO to pro-spective investors.Like Facebook and Google, Twitter makes most of its money from advertising. It just makes far less of it than its competitors.
Research firm eMarketer estimates that Twitter will bring in $583 million in ad revenue this year and $950 million in 2014. By 2015, Twitter’s annual ad revenue is expected to hit $1.3 billion. That’s up from $288 million in 2012.It was Costolo — who sold Feedburner, an advertising-supported blog publishing service, to Google for $100 million — who helped Twitter start making money after he joined the company in 2010 
as its COO. Twitter’s first and most successful type of ad-vertising was the promoted tweet, which looks like a regular tweet but advertisers pay to make it appear at the top of users’ updates streams or in search results.
Marketers are flocking to Twitter to get in on real-time advertising, looking to cap-ture the attention of users as they engage in conversations about the latest news, ana-lysts say.Right before it announced 
it had filed for a public offer-ing, Twitter said it paid more than $300 million in stock for online advertising start-up MoPub, which will give marketers a new way to buy real-time ads on Twitter and enable Twitter to sell ads be-yond its own service.Analysts expect more stra-tegic moves in coming months.“Having capital gives them 
flexibility as they figure out what they want to do when they grow up,” Pivotal Re-search Group analyst Brian Wieser said of Twitter. “They are a strong adolescent of a company, but their sector is still evolving.”
When AT&T had its first na-tional pledge day a year ago, it treated the campaign like a major product launch.Verizon’s CEO, Lowell Mc-Adam, was so impressed that he immediately called Ste-phenson and asked whether Verizon could join the cause, she said. Sprint and T-Mobile quickly signed on too.You may have seen or heard the two current hard-hitting, in-your-face commercials:The angry and distraught mother of 8-year-old Xzavier, who lost his legs and is para-lyzed from the diaphragm down after being hit by a tex-ting motorist.A young father who killed three Amish children riding in the family’s horse-drawn buggy just after texting “I love you” to his wife.Celebrities who have taken the pledge include country 
music star Tim McGraw, pro golfer Zach Johnson and pop recording artists Demi Lovato and One Republic.A 35-minute documentary by famed director Werner Herzog has gotten 2.2 million views since it was released two months ago on the It Can Wait website.AT&T produces all the cre-ative work, and the partners sign off on it. The four carriers are pooling resources to get the messages in front of the public.Coughlin said the word is getting out.
“Seventy-five percent of Americans have heard the message on the dangers of texting and driving,” Coughlin said. “But we haven’t gotten 75 percent of Americans to stop texting and driving. Now we have to move the needle on behavior. We’re going to stay after this.”
two of the seven games were played in Huntington), the boost of Mountaineer Field would not have been enough to 
prevent the Herd from finally defeating WVU. I’m sure those in Morgan-town are thankful that the series ended when it did so they can maintain their undefeated mark against the Herd. At the same time, I would challenge any Mountaineer fan to tell me that after the way their team was embarrassed in Baltimore by Maryland that they think the Thundering Herd would not have prevailed this season. But, of course, there is no 2013 Friends of Coal Bowl, nor is it likely that the two teams will play anytime in the foreseeable future. It took then-governor Joe Manchin’s intervention to make West Vir-ginia agree to the series in the 
first place, and now that WVU 
has joined the Big 12 they’re afraid that playing a Conference USA team would hurt their precious strength of schedule (though FCS William & Mary and SunBelt Conference mem-ber Georgia State were deemed worthy this season). Nevermind the obvious ad-vantages of having the states only two FBS schools each other, West Virginia would rather pad their schedule with “gimme” games or take a pay-check to play in Washington D.C. or Baltimore than risk hav-ing “little brother” defeat them. We will never know what would have happened if the Thundering Herd and Moun-taineers had played in 2013, but it is safe to say that many Marshall fans wish the series had continued just one more season. 
Will Vance can be contacted 
at vance162@marshall.edu. 
Q:  Who is your hero? A:  My dad.  Cliché, but true.  
Q:  If you could live any-
where in the world, where 
would it be? A:  I’d be happy anywhere 
outside of a big city.  Next to one, but not in one.  
Q:  If you could sit down 
and have coffee with one 
person from the past, who 
would it be?  What would 
you ask them? A:  Charles Darwin. I would just ask him what it was like to live 
the life he did for standing up for what he believed in.
Q:  What is one thing 
you can’t live without? A:  Music.
Q:  What is your biggest 
goal this season? A:  My biggest goal always is to never stop improving.
